UG-CN-1034 BBAMN-21

U.G. DEGREE EXAMINATION —
DECEMBER 2023.

Marketing Management
Second Year
BUSINESS COMMUNICATION
Time : 3 hours Maximum marks : 70

PART A — (3 X 3 =9 marks)

Answer any THREE questions out of Five questions in
100 words.

All questions carry equal marks.

1. Define communication.

56U CsTLenL euanyuim.

2. What do you mean by business correspondence?

cUan(l& HigFHD GTETHTED) CTEITET ?

3. What do you mean by travel insurance?

Lwienrd STULSH eTeTmmed 6TeoTe ?



What is the agenda?
Blapasl flréd euenyuim.

What is e-communication?

e sseued CSMTLITL eTETmmed GTeiTe ?

PART B — (3 x 7 =21 marks)

Answer any THREE questions out of Five questions in

10.

200 words.

All question carry equal marks.

How will you overcome communication barriers?

556U CSTLTN6T L SMET eTeleMn HFDMIGUS] ?
What are the qualities of good business letter?
QR BO® UMTS SHlgSSSE (&ERTHRIGEET 6T(LHSIS%.

Explain banking correspondence.

ukIdls Hqssms 6NleTsHEHs.

What are the classifications of secretarial
correspondence?

QFLIDS 5455 ET UMEHMET 6T(LPS)IS.

What are the types of e-communication?

WergsHelad CFTLITL] cUuSSMET 6ll6TsEHs.
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PART C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven questions in

11.

12.

13.

14.

15.

500 words.

All questions carry equal marks.

Explain  formal, informal and grapevine
communication.

(popWTer, (WPeDETyT oMb  SHrTiens  SHeuED
Qamiry ubdl eSleTsEs.
Explain the different types of business letter.

uoCoum cuamswnar euallsd s s5ms5 NlaTsEs.

Write a complaint letter about the delay in
delivery.

smogorer aNFCUTEsSSHE@&E LsTT S eT(pgis.
What are the steps involved in writing a business
report?

auamfles  odlsams  epgeudld 2T Lighlansaer

cllers@s.

Write the advantages and disadvantages of social
networking.

Feps auaaLIderaredlen BeTanDEET HMILD SennsHenar
TGS
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16.

17.

Explain the forms of circular letters.

sHodsmss  shssder  LGaum
clleTéGs.

What are the types of insurance?

STULEL(H cuenssamer eql6md@Hs.

G1q G RIS EN 6T
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U.G. DEGREE EXAMINATION —
DECEMBER 2023.

Marketing Management

Second Year
ELEMENTS OF INSURANCE

Time : 3 hours Maximum marks : 70

PART A — (3 x 3 =9 marks)

Answer any THREE questions out of Five questions in
100 words.

All questions carry equal marks.

1. Define insurance.

STUSL L cuanTw).

2. Write the meaning of nomination.

Bluwearssler QUTHEneT 6T(LHs)s.

3. What do you mean by motor insurance?

aumsar STUSL L uanFwm).



What is marine insurance?

L6 ST eTemmmed eremen ?

What is live stock insurance?

STOBL STULE[H eTemmTed eremme ?

PART B — (3 x 7= 21 marks)

Answer any THREE questions out of Five questions in

10.

200 words.
All questions carry equal marks.

Differentiate risk and uncertainty.
<USg wHmb BFsuwHn serewaw CoimubhSsls.
What are the classifications of policies?

Qamerensseilen cuamsE ILTHSET WTanal ?

List out the different types of vehicles.

LG UMSWTET UTGTRIGEET LIL g LI60(H&.

What are the procedures to effective marine
insurance?

LWI@ETeT SL6b STUNL(HESSTET Bl (LPEDSET 6T6ITET ?

Explain burglar insurance.

Qarerens sl el ellerd@s.
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PART C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven questions in

11.

12.

13.

14.

15.

16.

17.

500 words.

All questions carry equal marks.

Explain different types of insurance.

uOCeum cuenswimar STULSL L 6N6rd@s.

Explain Life Insurance in private sector.
saflurt glenpullen <ujer srilbhH ubHdl edleur.

Explain what are the benefits covered under
personal accident insurance.

safliul L eflugg srilSliger S 2 66T HeTean&SET
CTGITGT GTEITLIGNS G%GT&S@EE.

What are Marine losses?

s @liysaer alleuflésab.

Explain economic liberalization and insurance
business.

QuTHETTSTY  STITETLWLISESH  WHHID SIS
cuantlasang allers@s.

Explain the classification of risk.
@L e euasLiLT e 6ll6Ts@s.

Differentiate assignment and nomination.
2515856 wHmD Huwasams Counu(sss.
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U.G. DEGREE EXAMINATION —
DECEMBER 2023.

Marketing Management
Second Year
MARKETING MANAGEMENT

Time : 3 hours Maximum marks : 70

PART A — (3 x 3 =9 marks)

Answer any THREE questions out of Five questions in
100 words.

All questions carry equal marks.

1. What is marketing management?

shangudled Geremeny cuenrum.
2. What do you mean by marketing strategy?
FHMSILOSTHISD 2 53 TETMTE 6Tewme ?

3. What is branding?

auatlas @Ml | eamiles SHatansder ocuamssaman
Ul il (his.



What is price?

Neney GTETmTed GTEITENT 2

Define sales promotion.
clpuenar 2ear&@edlliy / eSl(HES eremmmed ereses ?

PART B — (3 x 7 =21 marks)

Answer any THREE questions out of Five questions in

10.

200 words.
All questions carry equal marks.

Distinguish between marketing and selling.
shanslIL(OSSe WwOHmD  epumearamwu  GCeuniu@B s
ST (h&.

Explain the factors influencing buying behavior.
GUITTEIGLD BLSESEN LI LM & @1 STyt &ener
cAlemd 5.

Mention the factors influencing new product
development.

yHw Qummer euetidfleows LTHGGD sTyewtsamens

GIMIRIGES

What are the factors influencing pricing decisions?

ddlene Fliemrugens LTSS sryanflaer wrane 2

Write about personal selling.

Criyg eflpuemaranw DD er(PFis.
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PART C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven questions in

11.

12.

13.

14.

15.

16.

17.

500 words.

All questions carry equal marks.

Explain the functions of marketing.

sHansLIL[OSHISH eudurhemer 6flersEHs.

Explain the concept of marketing mix in detail.

FHMSLILOSFHISD Hoenel LD 6T(ps)s.

Explain the different stages of product life cycle.
Qumrmer eumpseans spHfluler LOCoum Hlavesamar
clleTé&s.

Describe the types of channels in distribution.

cupriis® /elblCwrs euflsafler cumasmer afloumss.

Elaborate the recent trends in marketing with
examples.

FHans 1L (H SIS0 6 glusSHw Cunsens
2 gmremsglLen afleuflss.
Explain the basis of market segmentation.

sheng Gflefler oqlinemLamuw 6fleTsEs.

List down the classification of goods.

Qumrmersaier cuanssaar LILiquwiadll () elleuflés.
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U.G. DEGREE EXAMINATION —
DECEMBER, 2023.

Business Administration
Second Year
PERSONAL SELLING AND SALESMANSHIP
Time : 3 hours Maximum marks : 70

PART A — (3 x 3 = 9 marks)

Answer any THREE questions out of Five
questions in 100 words

All questions carry equal marks

1. Define the characteristics of a good salesman.
®(1 BeO6 ol Lienerwimeriflebr LIGBTL| S 60 6T
UMTWMIGSHE|LD.

2. What are the main steps involved in the process of
personal selling?
safltiu L efllpueerufer  GFwueumiged 2 @Ter
PSS W LIgSET cTeve ?

3. How can sales personnel improve their selling
attributes?

puearuTeTigEeT SmSGET eHhUMmaT  LGRTLEHMET
ereucurm Cbu@SsemDd ?



Explain the importance of maintaining a sales
manual.

cflHLemer aaGuLl el Lgmo g6
W&HAWS eSS 696md & BISET ?

Enumerate the advantages and disadvantages of
choosing a career in sales.

dpuemarde e OCsrfhllmes CsibOgHLILSE

BETENLDGET LHMILD SendGEneT Ll lgwiadlLaLb.

PART B — (3 x 7 =21 marks)

Answer any THREE questions out of Five
questions in 200 words

All questions carry equal marks

Explain the role of advertising in the context of
personal selling.

safllul L efpuearier  @peler  eflembLirsSler
LBIElener 6lemd @ migeT.

Discuss the challenges that a salesperson may face
during the closing stage of a sale.

dpueearder @mdl slLgdd  elpuameruimert
adlirQareTEnd Feurwsmarts LUmM eleurdlsseb.
Explain the different functions of sales personnel
in a company.

em BPoeeasdear  ellpuemer  uanilwmeriset e
uoCGeaum Cewdurpamer eilerd@s.
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10.

11.

12.

13.

Outline the key components of a well-prepared
sales manual.

B SWrmssiul L elpumer eansGuiliger wpdHdlw
FSMmIGeeT ST (Hs.

Analyze the potential career growth in the field of
sales.

elpuenens glenpudled Fm&E WL men Qzme
cueriidslepw LiGLILTIIG] ClFUIs.

PART C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven
questions in 500 words

All questions carry equal marks

How does understanding the AIDAS theory help a
salesperson in the sales process?

AIDAS Cariurigeer yfipg CQsrereug eflbuener
Qeweumig e clhueeTwmeT(HEE, eTeuGTM)
2 5618lngI?

Explain the effective prospecting lead to a
successful sales process?

Qeuplarorer elpuamer GFLOPEIDEE LWEIETET
erglirumiiy eudlenws eNlemd:@Hs.

Explain the importance of a comprehensive travel
plan for sales personnel.
MpuearuTerisEhdssTar ellfleurear LwaTssl L &g er
WsHwsglausams afleu.
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14.

15.

16.

17.

Explain the significance of sales meetings in
fostering teamwork and collaboration among sales
personnel.

GpLUiuent wHmID  eldueer wenilwTeTTsetanL Gw
@sgi@plimu  eerriuded elbhuemer gal L misarter
WsAwsglausms aNerd@s.

Evaluate the advantages and disadvantages of a
career in sales in today’s market.
@arepw  sheng lduemeruied @  Cgmidlader

BETENLDGEET LOHMILD SEHLDSET WITENG ?

Explain the concept of the buying formula theory
in the context of personal selling.

safluiul L elpuemeruier @Gwald eummbi@d @ESSTse
Camunm’iqer smHESns 6e6Ts@Hs.

Describe the ways in which sales personnel can
adapt their selling techniques to different
customer personalities.

lpuenaTuTeTTgEeT ShigeT elhUemer HIL LIKIGEMET
QeucuGaum GUITIG @& WITETIT (@B ENLDE (ETH (S,
wrHHlueDEGD eulsamer alleu.
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U.G. DEGREE EXAMINATION —
DECEMBER, 2023.

Marketing Management
Second Year
PRODUCT MANAGEMENT

Time : 3 hours Maximum marks: 70

PART A — (3 x 3 =9 marks)

Answer any THREE questions out of Five questions in
100 words.

All questions carry equal marks.

1. Define Product mix.

QUITHET HEHENEL EUETUIMI.

2. What are the methods of product positioning?

Qumrper HlenaiL(hSSISN 6 CUMSSHET WTane ?

3.  State the process of generating ideas for a new
product.

@@ Ldw Qummenssrar CuTFameanEamer 2 (e md@Lb
Qewd e Fnmis.



4.  List out the benefits of effective branding for a
product.

@n ydwu  QurmpeErsster  Lweder  euenilsl

QuuflLedler perenbEeaT LiL g wad[Hs.

5. What are the key strategies involved in effective
packaging?

vwgder sU(hurarsdd o drer  (WpEHL 2 SHadr
wWIrene ?

PART B — (3 x 7 =21 marks)

Answer any THREE questions out of Five questions in
200 words.

All questions carry equal marks.

6. What are the role of product managers in making
effective product line decisions?

vweyeater Qumpet euflens  (pgejsaer  er(hiriugled
Qummer Cuemerisafler Lirki@, ererer?

7. List out the elements involved in developing
effectives product plans.

vweyearer  Qummmer S msmer 2 (HeuTd@eudled
2 _GTeT FamSEar LI g 1160l (H&.

8. Explain the importance of feasibility testing
during the new product development process.
yHw  Qummersemer 2 (haums@h — Cewdumiger

Curg srsdussam Corsemansaier (psHlusgioisms

& (&HS.
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10.

What are the factors that should be considered
while selecting a brand name?

@@ auantlsl Quwenys CaibllsH&@&EbLOELTE &HESS D

Qamarer Geuariqw smyanflaeT wrenel ?

Write a note on the latest trends in packaging.

sl(hwrars  gopuld sSusHu  Cus@sdr  ubm
TGS

PART C — (4 x 10 = 40 marks)

Answer any FOUR questions out of Seven questions in

11.

12.

13.

500 words.

All questions carry equal marks.

What is product line? Explain the product line
strategies.

Qumrmer eflens erermmed eremer? GuTmHET euflens

o gdlaamar olleTs@Hs.

Discuss the importance of having a clear product
policy. How does a well-defined product policy help
in achieving organizational goals?

Qgetleurer CummeT GaTeTanseanuids ©Ol&Tammiy (HLILISe6T
W&HWSFaISMmSL b clleurdlés. BGT(&
aumTumssIULL  CQurmear  Oamatens  Hlmeuer
@OEGHSMET ML UGN eTeUaUMM 2 e mg) ?

Analyze the factors that contribute to the success
or failure of new products in the market.

shanguiled LHw  CQummerseflen  GeudHdl g
Corovellse umsellE@nd  srraflgeamer LEGLLTLEY
Qews.
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14.

15.

16.

17.

Define brand image and discuss its significance in
building a strong brand identity.

cuallG&Slemamd L WMETDd  GUETWIMI.  GUE)GUTET
cUaHTls DL WITETSMS 2 (Hheums@Geudled alanflass s
SjenLwmerd (p&Slwusgieusamss updl elleundss.

Explain the concept of positioning maps and their
role in developing effective positioning strategies.
Hlevaenws BlirenTuds@d euenyULBISETET &(HSS LD,
vwgarer  Hlevawenw  Blremuils@d 2 SSlaamer
2 (Hhaums@Gaudled Sjeubdler Linienswd allerd@s.

Discuss the challenges faced by product managers
in the current business environment. How can
these challenges be overcome to ensure successful
product management?

sHCurensw cuanllas @paler Gummer Gemerraer
adiOsmar@pd  Feumdsmers  uHdl  elleurdlEs.
QeummlsyLomest QuTmeT Guemaren e
2 NALLHSS @BS FUTOSMET eTeUEUMD FLOMETSS
Plpybd?

What are the future trends 1in product
management? How can businesses prepare
themselves to adapt to these upcoming trends
effectively?

Qumrmer  Cuoeramewuier edirsre  Curs@ser
wremel? @by aurel®E@EnL  CUTEGHSEREGS
smsmers smmhsGear ereueumm SmbuL swMTUbHSSE
QameTerm (LpigquLd ?
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