
  

 

 

U.G. DEGREE EXAMINATION –  
DECEMBER 2023. 

Marketing Management 

Second Year 

BUSINESS COMMUNICATION 

Time : 3 hours Maximum  marks : 70 

PART A — (3 × 3 = 9 marks) 

Answer any THREE questions out of Five questions in 
100 words. 

All questions carry equal marks. 

1.  Define communication. 

 uPÁÀ öuõhºø£ Áøμ¯Ö. 

2. What do you mean by business correspondence? 

 ÁoP Piu® GßÓõÀ GßÚ? 

3. What do you mean by travel insurance? 

 £¯nU Põ¨¥k GßÓõÀ GßÚ? 
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4. What is the agenda? 

 {PÌa] {μÀ Áøμ¯Ö. 

5. What is e-communication? 

 ªß uPÁÀ öuõhº¦ GßÓõÀ GßÚ? 

PART B — (3 × 7 = 21 marks) 

Answer any THREE questions out of Five questions in 
200 words. 

All question carry equal marks. 

6. How will you overcome communication barriers? 

 uPÁÀ öuõhº¤ß uøhPøÍ GÆÁõÖ APØÖÁx? 

7. What are the qualities of good business letter? 

 J¸ |À» ÁoP Piuzvß Sn[PøÍ GÊxP. 

8. Explain banking correspondence. 

 Á[QU Piuzøu ÂÍUSP. 

9. What are the classifications of secretarial 
correspondence? 

 ö\¯»P Piuzvß ÁøPPøÍ GÊxP. 

10. What are the types of e-communication? 

 ªßuPÁÀ öuõhº¦ ÁøPPøÍ ÂÍUSP. 
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PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven questions in 
500 words.  

All questions carry equal marks. 

11. Explain formal, informal and grapevine 
communication. 

  •øÓ¯õÚ, •øÓ\õμõ ©ØÖ® vμõmø\ uPÁÀ 
öuõhº¦ £ØÔ ÂÍUSP. 

12. Explain the different types of business letter. 

  £À÷ÁÖ ÁøP¯õÚ ÁoPU Piuzøu ÂÍUSP. 

13. Write a complaint letter about the delay in 
delivery. 

  uõ©u©õÚ Â{÷¯õPzvØS ¦Põº Piu® GÊxP. 

14. What are the steps involved in writing a business 
report? 

ÁoP AÔUøP GÊxÁvÀ EÒÍ £i{ø»PøÍ 
ÂÍUSP. 

15. Write the advantages and disadvantages of social 
networking. 

  \‰P Áø»¨¤ßÚ¼ß |ßø©PÒ ©ØÖ® wø©PøÍ 
GÊxP. 
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16. Explain the forms of circular letters. 

  _ØÓÔUøPU Piuzvß £À÷ÁÖ ÁiÁ[PøÍ 
ÂÍUSP. 

17. What are the types of insurance? 

 Põ¨¥mk ÁøPPøÍ ÂÍUSP. 

––––––––––––––– 



  

 

 

U.G. DEGREE EXAMINATION —  
DECEMBER 2023. 

Marketing Management 

Second Year 

ELEMENTS OF INSURANCE 

Time : 3 hours Maximum marks : 70 

PART A — (3 × 3 = 9 marks) 

Answer any THREE questions out of Five questions in 
100 words. 

All questions carry equal marks. 

1. Define insurance. 

 Põ¨¥møh Áøμ¯Ö. 

2. Write the meaning of nomination. 

 {¯©Úzvß ö£õ¸øÍ GÊxP. 

3. What do you mean by motor insurance? 

 ÁõPÚ Põ¨¥møh Áøμ¯Ö. 
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4. What is marine insurance? 

 PhÀ Põ¨¥k GßÓõÀ GßÚ? 

5. What is live stock insurance? 

 PõÀ|øh Põ¨¥k GßÓõÀ GßÚ? 

PART B —  (3 × 7 = 21 marks) 

Answer any THREE questions out of Five questions in 
200 words. 

All questions carry equal marks. 

6. Differentiate risk and uncertainty. 

 B£zx ©ØÖ® {a\¯©ØÓ ußø©ø¯ ÷ÁÖ£kzxP. 

7. What are the classifications of policies? 

 öPõÒøPPÎß ÁøP¨£õkPÒ ¯õøÁ? 

8. List out the different types of vehicles. 

 £À÷ÁÖ ÁøP¯õÚ ÁõPÚ[PøÍ £mi¯¼kP. 

9. What are the procedures to effective marine 
insurance? 

 £¯ÝÒÍ PhÀ Põ¨¥mkUPõÚ |øh•øÓPÒ GßÚ? 

10. Explain burglar insurance. 

 öPõÒøP Põ¨¥møh ÂÍUSP. 
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PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven questions in 
500 words. 

All questions carry equal marks. 

11. Explain different types of insurance. 
 £À÷ÁÖ ÁøP¯õÚ Põ¨¥møh ÂÍUSP. 

12. Explain Life Insurance in private sector. 
 uÛ¯õº xøÓ°ß B²Ò Põ¨¥k £ØÔ ÂÁ›. 

13. Explain what are the benefits covered under 
personal accident insurance. 

 uÛ¨£mh Â£zx Põ¨¥miß RÌ EÒÍ |ßø©PÒ 
GßÚ Gß£øu ÂÍUSP. 

14. What are Marine losses? 
 PhÀ CÇ¨¦PøÍ ÂÁ›UPÄ®. 

15. Explain economic liberalization and insurance 
business. 

 ö£õ¸Íõuõμ uõμõÍ©¯©õUPÀ ©ØÖ® Põ¨¥mk 
ÁoPzøu ÂÍUSP. 

16. Explain the classification of risk. 
 Ch›ß ÁøP¨£õmøh ÂÍUSP. 

17. Differentiate assignment and nomination. 
 JxURk ©ØÖ® {¯©Úzøu ÷ÁÖ£kzxP. 

——––––––––– 



  

 

 

U.G. DEGREE EXAMINATION —  
DECEMBER 2023. 

Marketing Management 

Second Year 

MARKETING MANAGEMENT 

Time : 3 hours Maximum marks : 70 

PART A — (3 × 3 = 9 marks) 

Answer any THREE questions out of Five questions in 
100 words. 

All questions carry equal marks. 

1. What is marketing management? 
 \¢øu°¯À ÷©»õsø© Áøμ¯Ö. 

2. What do you mean by marketing strategy? 
 \¢øu¨£kzxuÀ Ezv GßÓõÀ GßÚ? 

3. What is branding? 
 ÁoPU SÔ / ÁoPa ]ßÚzvß ÁøPPøÍ 

£mi¯¼kP. 
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4. What is price? 
 Âø» GßÓõÀ GßÚ? 

5. Define sales promotion. 
 ÂØ£øÚ FUSÂ¨¦ / Â¸zv GßÓõÀ GßÚ? 

PART B —  (3 × 7 = 21 marks) 

Answer any THREE questions out of Five questions in 
200 words. 

All questions carry equal marks. 

6. Distinguish between marketing and selling. 
 \¢øu¨£kzuÀ ©ØÖ® ÂØ£øÚø¯ ÷ÁÖ£kzv 

PõmkP. 

7. Explain the factors influencing buying behavior. 
 Áõ[S® |hzøuø¯ £õvUS® PõμoPøÍ 

ÂÍUSP. 

8. Mention the factors influencing new product 
development. 

 ¦v¯ ö£õ¸Ò ÁÍºa]ø¯ £õvUS® PõμoPøÍU 
SÔ¨¤kP. 

9. What are the factors influencing pricing decisions? 
 Âø» {ºn¯zøu £õvUS® PõμoPÒ ¯õøÁ? 

10. Write about personal selling. 
 ÷|μi ÂØ£øÚø¯ £ØÔ GÊxP. 
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PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven questions in 
500 words. 

All questions carry equal marks. 

11. Explain the functions of marketing. 

 \¢øu¨£kzxuÀ ö\¯À£õkPøÍ ÂÍUSP. 

12. Explain the concept of marketing mix in detail. 

 \¢øu¨£kzxuÀ P»øÁ £ØÔ GÊxP. 

13. Explain the different stages of product life cycle. 

 ö£õ¸Ò ÁõÌUøP _ÇØ]°ß £À÷ÁÖ {ø»PøÍ 
ÂÍUSP. 

14. Describe the types of channels in distribution. 

 ÁÇ[PÀ/Â{÷¯õP ÁÈPÎß ÁøPPøÍ ÂÁ›UP. 

15. Elaborate the recent trends in marketing with 
examples. 

 \¢øu¨£kzxu¼ß \«£zv¯ ÷£õUøP 
Euõμnzxhß ÂÁ›UP. 

16. Explain the basis of market segmentation. 

 \¢øu ¤›Âß Ai¨£øhø¯ ÂÍUSP. 

17. List down the classification of goods. 

 ö£õ¸ÒPÎß ÁøPPøÍ £mi¯¼mk ÂÁ›UP. 

——––––––––– 



  

 

 

U.G. DEGREE EXAMINATION –  
DECEMBER, 2023. 

Business Administration 

Second Year 

PERSONAL SELLING AND SALESMANSHIP 

Time : 3 hours Maximum marks : 70 

PART A — (3 × 3 = 9 marks)  
Answer any THREE questions out of Five  

questions in 100 words 
All questions carry equal marks 

1. Define the characteristics of a good salesman. 
 J¸ |À» ÂØ£øÚ¯õÍ›ß £s¦PøÍ 

Áøμ¯ÖUPÄ®. 

2. What are the main steps involved in the process of 
personal selling?  

 uÛ¨£mh ÂØ£øÚ°ß ö\¯À£õmiÀ EÒÍ 
•UQ¯ £iPÒ GßÚ? 

3. How can sales personnel improve their selling 
attributes? 

 ÂØ£øÚ¯õÍºPÒ u[PÒ ÂØ£øÚ £s¦PøÍ 
GÆÁõÖ ÷©®£kzu»õ®? 
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4. Explain the importance of maintaining a sales 
manual. 

 ÂØ£øÚ øP÷¯møh £μõ©›¨£uß 
•UQ¯zxÁzøu ÂÍUS[PÒ? 

5. Enumerate the advantages and disadvantages of 
choosing a career in sales.  

 ÂØ£øÚ°À J¸ öuõÈø»z ÷uº¢öuk¨£uß 
|ßø©PÒ ©ØÖ® wø©PøÍ £mi¯¼hÄ®. 

PART B — (3 × 7 = 21 marks) 

Answer any THREE questions out of Five  
questions in 200 words 

All questions carry equal marks 

6. Explain the role of advertising in the context of 
personal selling. 

 uÛ¨£mh ÂØ£øÚ°ß `Ç¼À ÂÍ®£μzvß 
£[QøÚ ÂÍUS[PÒ. 

7. Discuss the challenges that a salesperson may face 
during the closing stage of a sale.  

 ÂØ£øÚ°ß CÖv PmhzvÀ ÂØ£øÚ¯õÍº 
GvºöPõÒÐ® \ÁõÀPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

8. Explain the different functions of sales personnel 
in a company.  

 J¸ {ÖÁÚzvß ÂØ£øÚ £o¯õÍºPÎß 
£À÷ÁÖ ö\¯À£õkPøÍ ÂÍUSP. 
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9. Outline the key components of a well-prepared 
sales manual. 

 |ßS u¯õ›UP¨£mh ÂØ£øÚ øP÷¯miß •UQ¯ 
TÖPøÍ PõmkP. 

10. Analyze the potential career growth in the field of 
sales.  

 ÂØ£øÚz xøÓ°À \õzv¯©õÚ öuõÈÀ 
ÁÍºa]ø¯ £S¨£õ´Ä ö\´P. 

PART C — (4 × 10 = 40 marks) 

Answer any FOUR questions out of Seven  
questions in 500 words 

All questions carry equal marks 

11. How does understanding the AIDAS theory help a 
salesperson in the sales process? 

 AIDAS  ÷Põm£õmiøÚ ¦›¢x öPõÒÁx ÂØ£øÚ 
ö\¯À£õmiÀ ÂØ£øÚ¯õÍ¸US GÆÁõÖ 
EuÄQÓx? 

12. Explain the effective prospecting lead to a 
successful sales process? 

 öÁØÔPμ©õÚ ÂØ£øÚ ö\¯À•øÓUS £¯ÝÒÍ 
Gvº£õº¨¦ ÁÈø¯ ÂÍUSP. 

13. Explain the importance of a comprehensive travel 
plan for sales personnel. 

 ÂØ£øÚ¯õÍºPÐUPõÚ Â›ÁõÚ £¯nzvmhzvß 
•UQ¯zxÁzøu ÂÁ›. 
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14. Explain the significance of sales meetings in 
fostering teamwork and collaboration among sales 
personnel.  

 SÊ¨£o ©ØÖ® ÂØ£øÚ £o¯õÍºPÎøh÷¯ 
JzxøÇ¨ø£ ÁÍº¨£vÀ ÂØ£øÚ Tmh[PÎß 
•UQ¯zxÁzøu ÂÍUSP. 

15. Evaluate the advantages and disadvantages of a 
career in sales in today’s market.  

 CßøÓ¯ \¢øu ÂØ£øÚ°À J¸ öuõÈ¼ß 
|ßø©PÒ ©ØÖ® wø©PÒ ¯õøÁ? 

16. Explain the concept of the buying formula theory 
in the context of personal selling.  

 uÛ¨£mh ÂØ£øÚ°ß `Ç¼À Áõ[S® `zvμU 
÷Põm£õmiß P¸zøu ÂÍUSP. 

17. Describe the ways in which sales personnel can 
adapt their selling techniques to different 
customer personalities.  

 ÂØ£øÚ¯õÍºPÒ u[PÒ ÂØ£øÚ ~m£[PøÍ 
öÁÆ÷ÁÖ ÁõiUøP¯õÍº BÐø©PÐUS 
©õØÔ¯ø©US® ÁÈPøÍ ÂÁ›. 

––––––––––––– 



  

 

 

U.G. DEGREE EXAMINATION –  
DECEMBER, 2023. 

Marketing Management 

Second Year 

PRODUCT MANAGEMENT 

Time : 3 hours Maximum  marks : 70 

PART A — (3 × 3 = 9 marks)  

Answer any THREE questions out of Five questions in 
100 words. 

All questions carry equal marks. 

1. Define Product mix. 

 ö£õ¸Ò P»øÁ Áøμ¯Ö. 

2. What are the methods of product positioning? 

 ö£õ¸Ò {ø»¨£kzxu¼ß ÁøPPÒ ¯õøÁ? 

3. State the process of generating ideas for a new 
product. 

 J¸ ¦v¯ ö£õ¸ÐUPõÚ ÷¯õ\øÚPøÍ E¸ÁõUS® 
ö\¯À•øÓø¯ TÖP. 
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4. List out the benefits of effective branding for a 
product. 

 J¸ ¦v¯ ö£õ¸ÐUPõÚ £¯ÝÒÍ ÁoP¨ 
ö£¯›h¼ß |ßø©PøÍ £mi¯¼kP. 

5. What are the key strategies involved in effective 
packaging? 

 £¯ÝÒÍ Pmk©õÚzvÀ EÒÍ •UQ¯ EzvPÒ 
¯õøÁ? 

PART B — (3 × 7 = 21 marks) 

Answer any THREE questions out of Five questions in 
200 words. 

All questions carry equal marks. 

6. What are the role of product managers in making 
effective product line decisions? 

 £¯ÝÒÍ ö£õ¸Ò Á›ø\ •iÄPøÍ Gk¨£vÀ 
ö£õ¸Ò ÷©»õÍºPÎß £[S GßÚ? 

7. List out the elements involved in developing 
effectives product plans. 

 £¯ÝÒÍ ö£õ¸Ò vmh[PøÍ E¸ÁõUSÁvÀ 
EÒÍ TÖPøÍ £mi¯¼kP. 

8. Explain the importance of feasibility testing 
during the new product development process. 

 ¦v¯ ö£õ¸ÒPøÍ E¸ÁõUS® ö\¯À£õmiß 
÷£õx \õzv¯UTÖ ÷\õuøÚPÎß •UQ¯zxÁzøu 
ÂÍUSP. 
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9. What are the factors that should be considered 
while selecting a brand name? 

 J¸ ÁoP¨ ö£¯øμz ÷uº¢öukUS®÷£õx P¸zvÀ 
öPõÒÍ ÷Ási¯ PõμoPÒ ¯õøÁ? 

10. Write a note on the latest trends in packaging. 

 Pmk©õÚz xøÓ°À \«£zv¯ ÷£USPÒ £ØÔ 
GÊxP. 

PART C — (4 × 10 = 40 marks)  

Answer any FOUR questions out of Seven questions in 
500 words. 

All questions carry equal marks. 

11. What is product line? Explain the product line 
strategies. 

 ö£õ¸Ò Á›ø\ GßÓõÀ GßÚ? ö£õ¸Ò Á›ø\ 
EzvPøÍ ÂÍUSP. 

12. Discuss the importance of having a clear product 
policy. How does a well-defined product policy help 
in achieving organizational goals? 

 öuÎÁõÚ ö£õ¸Ò öPõÒøPø¯U öPõsi¸¨£uß 
•UQ¯zxÁzøu¨ £ØÔ ÂÁõvUP. |ßS 
Áøμ¯ÖUP¨£mh ö£õ¸Ò öPõÒøP {ÖÁÚ 
C»USPøÍ AøhÁuØS GÆÁõÖ EuÄQÓx? 

13. Analyze the factors that contribute to the success 
or failure of new products in the market. 

 \¢øu°À ¦v¯ ö£õ¸ÒPÎß öÁØÔ AÀ»x 
÷uõÀÂUS £[PÎUS® PõμoPøÍ £S¨£õ´Ä 
ö\´P. 
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14. Define brand image and discuss its significance in 
building a strong brand identity.  

 ÁoPa]ßÚ® Aøh¯õÍ® Áøμ¯Ö. Á¾ÁõÚ 
ÁoP Aøh¯õÍzøu E¸ÁõUSÁvÀ ÁoPa]ßÚ 
Aøh¯õÍ® •UQ¯zxÁzøu¨ £ØÔ ÂÁõvUP. 

15. Explain the concept of positioning maps and their 
role in developing effective positioning strategies. 

 {ø»ø¯ {ºn°US® Áøμ£h[PÎß P¸zøu²®, 
£¯ÝÒÍ {ø»ø¯ {ºn°US® EzvPøÍ 
E¸ÁõUSÁvÀ AÁØÔß £[øP²® ÂÍUSP. 

16. Discuss the challenges faced by product managers 
in the current business environment. How can 
these challenges be overcome to ensure successful 
product management? 

 uØ÷£õøu¯ ÁoPa `Ç¼À ö£õ¸Ò ÷©»õÍºPÒ 
GvºöPõÒÐ® \ÁõÀPøÍ¨ £ØÔ ÂÁõvUP. 
öÁØÔPμ©õÚ ö£õ¸Ò ÷©»õsø©ø¯ 
EÖv¨£kzu C¢u \ÁõÀPøÍ GÆÁõÖ \©õÎUP 
•i²®? 

17. What are the future trends in product 
management? How can businesses prepare 
themselves to adapt to these upcoming trends 
effectively? 

 ö£õ¸Ò ÷©»õsø©°À GvºPõ» ÷£õUSPÒ 
¯õøÁ? C¢u ÁμÂ¸US® ÷£õUSPÐUSz 
u[PøÍz uõ[P÷Í GÆÁõÖ vÓ®£h u¯õº£kzvU 
öPõÒÍ •i²®? 

––––––––––––– 


